Vedecko/umelecko-pedagogicka charakteristika osoby -

Research/art/teacher profile of a person :

Tlagivo VUPCH uréuje $truktiru dat Vedecko/umelecko-pedagogickej charakteristiky osoby pre spracovanie priloh Ziadosti SAAVS.
The form determines the data structure of the Research/art/teacher profile of a person. It is used for processing the annexes to the Slovak
Accreditation Agency for Higher Education (SAAHE) applications.

|Détum poslednej aktualizacie / Date of last update:

28.09.2026

I. Zakladné udaje / Basic information

1.1 Priezvisko / Surname Fedorko

1.2 Meno / Name Igor

1.3 Tituly / Degrees PhDr. , PhD.
1.4 Rok narodenia / Year of birth 1989

1.5 Nazov pracoviska / Name of the workplace

Presove

Katedra marketingu a medzinarodného obchodu, Fakulta
manazmentu, ekonomiky a obchodu, PreSovska univerzita v

1.6 Adresa pracoviska / Address of the workplace

KonSstantinova 16, 080 01 PreSov

1.7 Pracovné zaradenie / Position

Odborny asistent

1.8 E-mailova adresa / E-mail address

igor.fedorko@unipo.sk

Skol

1.9 Hyperlink na zaznam osoby v Registri zamestnancov vysokych

/ Hyperlink to the entry of a person in the Register of university staff

https://www.portalvs.sk/regzam/detail/26491

Skole

1.10 Nazov $tudijného odboru, v ktorom osoba pdsobi na vysokej

/ Name of the study field in which a person works at the university

ekondémia a manazment

.11 ORCID iD 3

https://orcid.org/0000-0003-1974-7465

Il. Vysokoskolské vzdelanie a d’alSi kvalifikaény rast

| Higher education and further qualification growth

Il.a Nazov vysokej $koly alebo institacie /

Il.c Odbor a program /Study field

education

University of Presov in PreSov, Faculty of
Management and Business

Name of the university or institution s el and programme
. i ) i PreSovska univerzita v PreSove, Fakulta N
II.1 VysokoSkolské vzdelanie prvého | - o5 menty ekonomiky a obchodu / 3.3.15. manaZment,
stupnia / First degree of higher . . o . « 2010 manazZment / 3.3.15.
alietiam University of PreSov in PreSov, Faculty of
educa . management
Management and Business
P T e o | PreSovska univerzita v PreSove, Fakulta 3.3.15. manasment
-2 VYSOKOSKOISKe vzdelanie manazmentu, ekonomiky a obchodu / -1 ’
druhého stuphia / Second degree of . . - « 2012 manazment / 3.3.15.
. ; University of PreSov in PreSov, Faculty of
higher education ] management
Management and Business
1.3 Vysokoskolské vzdelanie tretieho Presovska univerzita v Presove, Fakulta 3.3.15. manazment,
3 Vy: A4 i i s : .3.10. g
stupiia / Third degree of higher manaZmentu, ekonomiky a obchodu / 2016 manazment / 3.3.15.

management

11.4 Titul docent / Associate professor

11.5 Titul profesor / Professor

11.6 Titul DrSc. / Doctor of Science
(DrSc.)

lll. Suc¢asné a predchadzajuce zamestnania / Current and previous

employment



Ill.a Zamestnanie-pracovné zaradenie / Occupation-
position

IIl.b Institucia / Institution

Illl.c Casové vymedzenie /
Duration

Smash s.r.o., Bendikova 16, 080 01 Presov,

konatel / Managing Director Smash s.ro. 2011 -
Fakulta manazmentu, ekonomiky a obchodu,
PreSovska univerzita v PreSove, Katedra
marketingu a medzinarodného obchodu

odborny asistent / Assistant Professor (7TMMOQ) / Faculty of Management and 2016 - 2028

Business, University of PreSov in PreSov,
Department of Marketing and International
Trade (7TMMOQ)

IV. Rozvoj pedagogickych, odbornych, jazykovych, digitalnych a inych

zrucnosti

| Development of pedagogical, professional, language, digital and other skills

IV.a Popis aktivity, ndzov kurzu (ak i$lo o kurz), iné
/Activity description, course name, other

1IV.b Nazov institicie / Name of the institution

IV.c Rok / Year

V. Prehl'ad aktivit v ramci pedagogického pésobenia na vysokej Skole

| Overview of activities within the teaching career at the university

V.1. Prehlad zabezpecovanych profilovych Studijnych predmetov v aktualnom akademickom roku podra Studijnych programov / Overview of the
profile courses taught in the current academic year according to study programmes

V.1.a Nazov profilového predmetu /
Name of the profile course

V.1.b Studijny program /
Study programme

V.1.c Stupeni /
Degreee

V.1.d Studijny odbor /
Field of study

Digitalna a Al tvorba multimedialnych
dokumentov / Digital and Al creation of
Multimedia Documents

turizmus, hotelierstvo a
kupelnictvo / Tourism, Hotel and | 1.
Spa Industry

ekonémia a manazment /
Economics and Management

V.2. Prehlad o zodpovednosti za uskutocriovanie, rozvoj a zabezpecenie kvality Studijného programu alebo jeho ¢asti na vysokej $kole v
aktualnom akademickom roku / Overview of the responsibility for the delivery, development and quality assurance of the study programme or its

part at the university in the current academic year *

V.2.a Nazov studijného programu / Name of the study programme

V.2.b Stuperi /
Degree

V.2.c Studijny odbor / Field of
study

V.3. Prehlad o zodpovednosti za rozvoj a kvalitu odboru habilitacného konania a inauguraéného konania v aktualnom akademickom roku /
Overview of the responsibility for the development and quality of the field of habilitation procedure and inaugural procedure in the current

academic year

V.3.a Nazov odboru habilitaéného konania a inaugura¢ného konania /
Name of the field of habilitation procedure and inaugural procedure

V.3.b Studijny odbor, ku ktorému je priradeny /
Study field to which it is assigned

V.4. Prehlad vedenych zavereénych prac / Overview of supervised final theses

V.4.a Bakalarske (prvy stuperi)
/ Bachelor's (first degree)

V.4.b Diplomové (druhy
stupeni)/
Diploma (second degree)

V.4.c Dizertacné (treti stuperi)
/ Dissertation (third degree)

V.4.1 Pocet aktualne vedenych prac 0 5 0
/ Number of currently supervised theses
V.4.2 Pocet obhajenych prac 69 32 0

/ Number of defended theses




V.5. Prehlad zabezpe€ovanych ostatnych $tudijnych predmetov podfa Studijnych programov v aktualnom akademickom roku / Overview of other
courses taught in the current academic year according to study programmes

V.5.a Nazov predmetu V.5.b Studijny program V.5.c Stupen V.5.d Studijny odbor

/ Name of the course / Study programme /Degree /Field of study

Digitalna a Al tvorba multimedialnych obchodny manazment a ckonbémia a manasment /
dokumentov / Digital and Al creation of  |marketing / Business 1. Economics and Management
Multimedia Documents Management and Marketing g
Obsahovy marketing a manazment obchodny manazment a o .

e Py . . ; ekonémia a manazment /
socialnych médii / Content Marketing and | marketing / Business 1. Economics and Management
Social Media Management Management and Marketing g
Umela inteligencia v marketingu / Artificial obchod_ny manaz. ment a ekonémia a manazment /

marketing / Business 1.

Intelligence in Marketing Economics and Management

Management and Marketing

VI. Prehlad vysledkov tvorivej ¢innosti / Overview of the research/artistic/other

outputs

VI.1. Prehlad vystupov tvorivej ¢innosti a ohlasov na vystupy tvorivej ¢innosti
/ Overview of the research/artistic/other outputs and the corresponding citations

VI.1.b Za poslednych Sest rokov

VI.1.a Celkovo / Overall / Over the last six years

VI.1.1 Pocet vystupov tvorivej ¢innosti / Number of the

research/artictic/other outputs 153 41

VI.1.2 Pocet vystupov tvorivej ¢innosti registrovanych v databazach Web of
Science alebo Scopus / Number of the research/artictic/other outputs 14 5
registered in the Web of Science or Scopus databases

VI.1.3 Pocet ohlasov na vystupy tvorivej ¢innosti / Number of citations

corresponding to the research/artictic/other outputs 462 371

VI.1.4 Pocet ohlasov registrovanych v databazach Web of Science alebo
Scopus na vystupy tvorivej ¢innosti / Number of citations registered in the |87 51
Web of Science or Scopus databases

VI.1.5 Pocet pozvanych prednasok na medzinarodnej a narodnej trovni /
Number of invited lectures at the international, national level

VI1.2. NajvyznamnejSie vystupy tvorivej innosti / The most significant research/artistic/other outputs s

ADM: Effort expectancy and social influence factors as main determinants of performance expectancy using
electronic banking [print, elektronicky dokument] / Igor Fedorko, Radovan Bacik, Beata Gavurova. - In: Banks and
Bank Systems. - ISSN 1816-7403. - ISSN 1991-7074. - Roc¢. 16, ¢. 2 (2021), s. 27-37. - DOI 10.21511/bbs.16(2).
2021.03.. Citacie: 0

ADC: What drives intermediation costs? A case of tennis betting market / Stefan Lyécsa, Igor Fedorko. - In:
Applied economics. - ISSN 1466-4283. - Vol. 48, no. 22 (2016), online, s. 2037-2053.. Citacie: 0

ADM: Technology acceptance model in e-commerce segment / Igor Fedorko, Radovan Bacik, Beata Gavurova. -
3. In: Management & marketing : challenges for the knowledge society. - ISSN 1842-0206. - ISSN 2069-8887. - Roc.
13, €. 4 (2018), s. 1242-1256.. Citacie: 0

ADN: Rating decision analysis based on iOS App Store data / Dejan Eri¢, Radovan Bacik, Igor Fedorko. - In:

4. Quality. Innovation. Prosperity = Kvalita. Inovacia. Prosperita. - ISSN 1335-1745. - Ro¢. 18, ¢. 2 (2014), s. 27-37..
Citacie: 0
ADC: Forecasting exchange rate volatility: the case of the Czech Republic, Hungary and Poland / Stefan Lyécsa,
5. Peter Molnar, Igor Fedorko. - In: Finance a uvér=Czech journal of economics and finance. - ISSN 0015-1920. -

Ro¢. 66, ¢. 5(2016), s. 453-475.. Citacie: 0

VI.3. Najvyznamnejsie vystupy tvorivej ¢innosti za ostatnych Sest rokov / The most significant research/artistic/other outputs over the last six
years ©

ADM: Effort expectancy and social influence factors as main determinants of performance expectancy using
electronic banking [print, elektronicky dokument] / Igor Fedorko, Radovan Bacik, Beata Gavurova. - In: Banks and
Bank Systems. - ISSN 1816-7403. - ISSN 1991-7074. - Ro¢. 16, ¢. 2 (2021), s. 27-37. - DOI 10.21511/bbs.16(2).
2021.03.. Citacie: 0

ADM: Website quality factor as a multidimensional construct and its impact on the use of e-banking / Radovan
2. Bacik, Beata Gavurova, Igor Fedorko, Richard Fedorko. - In: Entrepreneurship and Sustainability Issues. - ISSN
2345-0282. - Ro¢. 9, ¢. 1(2021), s. 542-557.. Citacie: 0




V3: Analysis of selected technology acceptance model constructs and their impact on user behavior / Igor
Fedorko, Radovan Bacik, Beata Gavurova. - In: Innovative Marketing. - ISSN 1814-2427. - ISSN 1816-6326. -
Ro¢. 18, ¢. 3 (2022), s. 72-83. - DOI 10.21511/im.18(3).2022.07. - SCO ; WOS CC.. Citacie: 0

ADM: Social media in the context of technology acceptance model / Igor Fedorko, Richard Fedorko, Beata
Gavurova, Radovan Bacik. - In: Entrepreneurship and Sustainability Issues. - ISSN 2345-0282. - Ro¢. 9, ¢. 1
(2021), s. 519-528. - DOI 10.9770/jesi.2021.9.1(32).. Citacie: 0

V2: Artificial intelligence and machine learning in the context of e-commerce: a literature review / Richard Fedorko,
Stefan Kral, Igor Fedorko. - In: Communication and Intelligent Systems: Proceedings of ICCIS 2021. - Singapore :

Springer Nature, 2022. - ISBN 978-981-19-2129-2. - S. 1067-1082.. Citacie: 0

VI.4. Najvyznamnejsie ohlasy na vystupy tvorivej ¢innosti / The most significant citations corresponding to the research/artistic/other outputs 7

ADC: What drives intermediation costs? A case of tennis betting market / Stefan Lyécsa, Igor Fedorko. - In:
Applied economics. - ISSN 1466-4283. - Vol. 48, no. 22 (2016), online, s. 2037-2053.. Citacie: 0

Citované v: Barrutiabengoa, Joxe Maria, Pilar Corredor, and Luis Muga. "Does The Betting Industry Price Gender?
Evidence from Professional Tennis." Journal of Sports Economics (2021).

ADC: What drives intermediation costs? A case of tennis betting market / Stefan Lyécsa, Igor Fedorko. - In:
Applied economics. - ISSN 1466-4283. - Vol. 48, no. 22 (2016), online, s. 2037-2053.. Citacie: 0

Citované v: Abinzano, Isabel, Luis Muga, and Rafael Santamaria. "The role of small bettors in price formation in
betting exchanges." Applied Economics 52.33 (2020): 3637-3650.

ADN: Rating decision analysis based on iOS App Store data / Dejan Eri¢, Radovan Bacik, Igor Fedorko. - In:
Quality. Innovation. Prosperity = Kvalita. Inovacia. Prosperita. - ISSN 1335-1745. - Ro¢. 18, ¢. 2 (2014), s. 27-37..
Citacie: 0

Citované v: Martin, William, et al. "A survey of app store analysis for software engineering." IEEE Transactions on
Software Engineering 43.9 (2016): 817-847.

ADC: Forecasting exchange rate volatility: the case of the Czech Republic, Hungary and Poland / Stefan Lyécsa,
Peter Molnar, Igor Fedorko. - In: Finance a uvér=Czech journal of economics and finance. - ISSN 0015-1920. -
Roc. 66, ¢. 5 (2016), s. 453-475.. Citacie: 0

Citované v: Khan, Khalid, et al. "Is there any relationship between producer price index and consumer price index
in the Czech Republic?" Economic Research-Ekonomska istrazivanja 31.1 (2018): 1788-1806.

ADC: Forecasting exchange rate volatility: the case of the Czech Republic, Hungary and Poland / Stefan Lyécsa,
Peter Molnar, Igor Fedorko. - In: Finance a uvér=Czech journal of economics and finance. - ISSN 0015-1920. -
Roc¢. 66, ¢. 5 (2016), s. 453-475.. Citacie: 0

Citované v: Aalborg, Halvor Aarhus, Peter Molnar, and Jon Erik de Vries. "What can explain the price, volatility and
trading volume of Bitcoin?" Finance Research Letters 29 (2019): 255-265.

V1.5. Ugast na rieseni (vedeni) najvyznamnejsich vedeckych projektov alebo umeleckych projektov za poslednych Sest rokov / Participation in

conducting (I

eading) the most important research projects or art projects over the last six years ¢

1.

KEGA 034PU-4/2023 Implementacia multimedialnych néstrojov asynchronnej formy vzdelavania vybranych
aspektov digitalneho marketingu pre buducich manazérov. Clen rieSitelského kolektivu / member of the research
team.

VEGA 1/0488/22 Vyskum digitdlneho marketingu v oblasti cestovného ruchu s akcentom na principy udrzatelnosti

2 v postpandemickom trhovom prostredi. Clen riesitelského kolektivu / member of the research team.
VEGA 1/0807/19 Vyskum determinantov obchodného sprévania a tcinkov marketingu v oblasti pésobenia
3. neuromarketingu a vztahu k neurolingvistickému programovaniu. Clen rieSitelského kolektivu / member of the
research team.
VEGA 1/0506/24 Vyskum aspektov procesu elektronického obchodu v dimenzii nakupného spravania a preferencii
4. spotrebitela s akcentom na principy cirkularnej ekonomiky. Clen rieSitelského kolektivu / member of the research
team.
5 VEGA 1/0694/20 Vyskum v oblasti relatného marketingu: percepcia aspektov elektronickej komercie a jej dopady

na nakupné spravanie a preferencie spotrebitela. Clen riesitelského kolektivu / member of the research team.

VII. Prehlad aktivit v organizovani vysokoskolského vzdelavania a tvorivych

¢innosti : / Overview of organizational experience related to higher education
and research/artistic/other activities

VIll.a Aktivita, funkcia / Activity, position

VII.b Nazov institucie, grémia Vll.c Casové vymedzenia
/ Name of the institution, board pbsobenia / Duration




VIII. Prehl'ad zahrani¢nych mobilit a p6sobenia so zameranim na vzdelavanie a tvorivu

¢innost v studijnom odbore / Overview of international mobilities and visits oriented on
education and research/artistic/ other activities in the given field of study

Vlil.a Nazov institicie VIIl.b Sidlo intiticie
/ Name of the institution / Address of the institution

VIil.c Obdobie trvania
podsobenia/pobytu (uviest
datum odkedy dokedy trval
pobyt) / Duration (indicate
the duration of stay)

VIII.d Mobilitna schéma,pracovny
kontrakt, iné (popisat)/ Mobility
scheme, employment contract, other
(describe)

IX. Iné relevantné skutoénosti / Other relevant facts

IX.a Ak je to podstatné, uvadzaju sa iné aktivity suvisiace s vysokoskolskym vzdelavanim alebo s tvorivou ¢innostou / If relevant, other activities
related to higher education or research/artictic/other activities are mentioned

Web of Science ResearcherlD: https://www.webofscience.com/wos/author/record/21741649 ResearchGate: https://www.
researchgate.net/profile/lgor-Fedorko

Poznamky / explanatory notes

Vysoka skola spracuje a vo vnttornom systéme vedie informacie v rozsahu nie mensom ako VUPCH vsetkych uditelov
Studijného programu.

VUPCH o0s6b zabezpecujucich profilové predmety Studijného programu alebo 0s6b zodpovednych za rozvoj a zabezpecenie
kvality odboru habilita¢ného konania a inaugura¢ného konania priklada k prislusnej ziadosti.

The institution processes, and in its internal system, administers the information about all teachers of a study programme to an
extent no less than the Research/art/teacher profile (RATP). The RATP of the persons responsible for profile courses of the
study programme, or the persons responsible for the development and quality assurance of the field of habilitation and
inaugural procedures is attached to the corresponding application.

Nepovinna polozka / Optional item.

Podra &l 6 odsek 4 Standardov pre §tudijny program. / According to Art. 6 para. 4 of the Standards for the Study Programme.

Maximalne pét najvyznamnejsich vystupov, ak je VUPCH prilohou ziadosti. / Maximum of five most significant outputs, if
the RATP form is attached to the application.

Maximalne pat’ najvyznamnejSich vystupov za ostatnych Sest’ rokov, ak je VUPCH prilohou ziadosti. / Maximum of five most
significant outputs over the last six years, if the RATP form is attached to the application.

Maximalne pét najvyznamnejsich ohlasov, ak je VUPCH prilohou ziadosti. / Maximum of five most significant citations, if
the RATP form is attached to the application.

Maximalne pét najvyznamnejsich projektov, ak je VUPCH prilohou ziadosti. Okrem nazvu a stu¢nej charakteristiky projektu
sa uvadza druh casti (v slovenskom aj anglickom jazyku), ak je mozné, hyperlink na projekt a jeho vystupy a ohlasy. /
Maximum of five most significant projects, if the RATP form is attached to the application. In addition to the name and brief
characteristics of the project, the type of participation is indicated (in Slovak and in English), if possible, a hyperlink to the
project and its outputs and citations are stated as well.

Napr. akademické funkcie, ¢lenstva v redakénych radach a vo vedeckych, odbornych a profesijnych spolo¢nostiach. / E.g.
academic positions, memberships in editorial boards and in scientific and professional societies.

10.

Maximalne 1800 znakov, ak je VUPCH prilohou ziadosti. /Maximum of 1800 characters, if the RATP form is attached to the




