Vedecko/umelecko-pedagogicka charakteristika osoby -

Research/art/teacher profile of a person :

Tlagivo VUPCH uréuje $truktiru dat Vedecko/umelecko-pedagogickej charakteristiky osoby pre spracovanie priloh Ziadosti SAAVS.
The form determines the data structure of the Research/art/teacher profile of a person. It is used for processing the annexes to the Slovak
Accreditation Agency for Higher Education (SAAHE) applications.

|Détum poslednej aktualizacie / Date of last update: 30.09.2026

I. Zakladné udaje / Basic information

1.1 Priezvisko / Surname Horvath

1.2 Meno / Name Jakub

1.3 Tituly / Degrees PhDr. , PhD., MBA, MSc.

1.4 Rok narodenia / Year of birth 1988
Katedra marketingu a medzinarodného obchodu, Fakulta

1.5 Nazov pracoviska / Name of the workplace manazmentu, ekonomiky a obchodu, PreSovska univerzita v
PreSove

1.6 Adresa pracoviska / Address of the workplace Konstantinova 16, 080 01 PreSov

1.7 Pracovné zaradenie / Position

1.8 E-mailova adresa / E-mail address Jakub.Horvath@unipo.sk

1.9 Hyperlink na zaznam osoby v Registri zamestnancov vysokych
kol https://www.portalvs.sk/regzam/detail/33014
/ Hyperlink to the entry of a person in the Register of university staff

1.10 Nazov $tudijného odboru, v ktorom osoba pdsobi na vysokej
kole ekonémia a manazment
/ Name of the study field in which a person works at the university

1.11 ORCID iD ¢ 0000-0002-9691-7598

Il. Vysokoskolské vzdelanie a d’alSi kvalifikaény rast

| Higher education and further qualification growth

Il.a Nazov vysokej $koly alebo institacie / Il.c Odbor a program /Study field
. ) e Il.b Rok / Year
Name of the university or institution and programme

11.1 VysokoSkolské vzdelanie prvého
stupna / First degree of higher
education

11.2 VysokoSkolské vzdelanie
druhého stupria / Second degree of
higher education

PreSovska univerzita v PreSove, Fakulta
manazmentu, ekonomiky a obchodu /
University of Presov in PreSov, Faculty of
Management and Business

3.3.15. manazment,
2015 manazment/ 3.3.15.
management

11.3 Vysokoskolské vzdelanie tretieho
stupria / Third degree of higher
education

11.4 Titul docent / Associate professor

11.5 Titul profesor / Professor

11.6 Titul DrSc. / Doctor of Science
(DrSc.)

lll. Su€asné a predchadzajice zamestnania / Current and previous

employment

Ill.a Zamestnanie-pracovné zaradenie / Occupation- pie - lll.c Casové vymedzenie /
e IIl.b Institucia / Institution n
position Duration




PreSovska univerzita v PreSove, Fakulta

manazZmentu, Katedra manazmentu 2020 - 2022

Odborny asistent

PreSovska univerzita v PreSove, Fakulta
Odborny asistent manazZmentu, ekonomiky a obchodu, Katedra 2022 - 2027
marketingu a medzinarodného obchodu

IV. Rozvoj pedagogickych, odbornych, jazykovych, digitalnych a inych

zruénosti
| Development of pedagogical, professional, language, digital and other skills

IV.a Popis aktivity, nazov kurzu (ak islo o kurz), iné . o s

/Activity description, course name, other 1IV.b Nazov institicie / Name of the institution IV.c Rok / Year
Google Al Professional Certificate Coursera 2026
Expertné studium digitalneho marketingu Digitalna univerzita 2025
Google for Education Certified Trainer (certifikat) | Google Digital Academy (Skillshop) 2023
Certified Coach curriculum (certifikat) Google Digital Academy (Skillshop) 2022
Digitalna smena (certifikat) GUG 2022
Reklamné kampane na LinkedIn (certifikat) Skillmea 2022
Produkt manazment (certifikat) Skillmea 2022
Google UX Design (certifikat) Coursera 2021
Google Projektovy manaZzment (certifikat) Coursera 2021
Cetifikat CliftonStrength 34 Gallup 2021
Creative Skills for Innovation Google 2020
Google Certified Trainer Google 2020
Grow with Google Student Ambassador Google 2017

V. Prehl'ad aktivit v ramci pedagogického pésobenia na vysokej Skole

| Overview of activities within the teaching career at the university

V.1. Prehlad zabezpecovanych profilovych Studijnych predmetov v aktualnom akademickom roku podra Studijnych programov / Overview of the
profile courses taught in the current academic year according to study programmes

V.1.a Nazov profilového predmetu / V.1.b Studijny program / V.1.c Stupefi / V.1.d Studijny odbor /
Name of the profile course Study programme Degreee Field of study

medialne a komunikacné
medialne $tudia / Media studies | 2. Studia / Media and
Communication Studies

Marketingové procesy v medialnej sfére /
Marketing processes in the media sphere

Uvod do marketingu a manazmentu / medialne a komunikacné
Introduction to Marketing and mediélne $tudia / Media studies | 1. Stadia / Media and
Management Communication Studies

V.2. Prehlad o zodpovednosti za uskuto¢riovanie, rozvoj a zabezpecenie kvality Studijného programu alebo jeho ¢asti na vysokej Skole v
aktualnom akademickom roku / Overview of the responsibility for the delivery, development and quality assurance of the study programme or its
part at the university in the current academic year *

V.2.b Stuperi / V.2.c Studijny odbor / Field of

V.2.a Nazov $tudijného programu / Name of the study programme Degree study




V.3. Prehlad o zodpovednosti za rozvoj a kvalitu odboru habilitacného konania a inauguraéného konania v aktudlnom akademickom roku /
Overview of the responsibility for the development and quality of the field of habilitation procedure and inaugural procedure in the current

academic year

V.3.a Nazov odboru habilitacného konania a inauguraéného konania /
Name of the field of habilitation procedure and inaugural procedure

V.3.b Studijny odbor, ku ktorému je priradeny /
Study field to which it is assigned

V.4. Prehlad vedenych zavereénych prac / Overview of supervised final theses

V.4.a Bakalarske (prvy stuperi)
/ Bachelor's (first degree)

V.4.b Diplomové (druhy
stupen)/
Diploma (second degree)

V.4.c Dizertacné (treti stuperi)
/ Dissertation (third degree)

V.4.1 Pocet aktualne vedenych prac
/ Number of currently supervised theses

0

5

0

V.4.2 Pocet obhajenych prac
/ Number of defended theses

62

28

V.5. Prehlad zabezpecovanych ostatnych $tudijnych predmetov podfa $tudijnych programov v aktualnom akademickom roku / Overview of other
courses taught in the current academic year according to study programmes

V.5.a Nazov predmetu V.5.b Studijny program V.5.c Stupen V.5.d Studijny odbor
/ Name of the course / Study programme /Degree /Field of study
Strategic Public Relations and Reputation |obchodny manazment a ekonémia a manasment/
Management / Strategic Public Relations |marketing / Business 1. ;

; . Economics and Management
and Reputation Management Management and Marketing
Odborna prax / Professional Work . ekonomia a manazment /

manazment / management 1. )

Placement Economics and Management
Strategické Public Relations a reputaény |obchodny manazment a - .

: . . ) . ; ekonémia a manazment /
manazment / Strategic Public Relations |marketing / Business 1. Economics and Management
and Reputation Management Management and Marketing g
Strategické Public Relations a reputaény |obchodny manazment a P .

b . . ) . ; ekonémia a manazment /
manazZment / Strategic Public Relations |marketing / Business 1. Economics and Management
and Reputation Management Management and Marketing g
Odborna prax / Professional Work . ekonomia a manazment /

manazment / management 1. )
Placement Economics and Management
Strategic Public Relations and Reputation |obchodny manazment a ekonémia a manasment/
Management / Strategic Public Relations |marketing / Business 1. ;
; . Economics and Management
and Reputation Management Management and Marketing

VI. Prehlad vysledkov tvorivej ¢innosti / Overview of the research/artistic/other

outputs

VI.1. Prehlad vystupov tvorivej ¢innosti a ohlasov na vystupy tvorivej ¢innosti
/ Overview of the research/artistic/other outputs and the corresponding citations

VI.1.a Celkovo / Overall VI.1.b Za posleqnych Sest rokov
/ Over the last six years
VI.1.1 Pocet vystupov tvorivej ¢innosti / Number of the 125 125
research/artictic/other outputs
VI.1.2 Pocet vystupov tvorivej ¢innosti registrovanych v databazach Web of
Science alebo Scopus / Number of the research/artictic/other outputs 35 35
registered in the Web of Science or Scopus databases
VI.1.3 Pocet ohlasov na vystupy tvorivej ¢innosti / Number of citations 44 44
corresponding to the research/artictic/other outputs
VI.1.4 Pocet ohlasov registrovanych v databazach Web of Science alebo
Scopus na vystupy tvorivej ¢innosti / Number of citations registered in the |41 41
Web of Science or Scopus databases
VI.1.5 Pocet pozvanych prednasok na medzinarodnej a narodnej trovni / 0 0
Number of invited lectures at the international, national level




VI.2. NajvyznamnejSie vystupy tvorivej €innosti / The most significant research/artistic/other outputs s

AFC - The analysis of the importance of online and offline marketing communication tools when searching for
business entities from the point of view of consumers / Fedorko, Richard [Autor, 25%] ; Bacik, Radovan [Autor,
25%] ; Horvath, Jakub [Autor, 25%] ; Mihal, Jan [Autor, 25%] Recenzenti Michal Andera, Ondrej Dvoulety. - In:
Innovation management, entrepreneurship and sustainability [elektronicky zdroj] : proceedings of the 5th
international conference. - Praha : Vysoka Skola ekonomicka v Praze, Nakladatelstvi Oeconomica, 2017. - ISBN
978-80-245-2216-6. - online, S. 210-219.. Citacie: 0

HORVATH, J. (2026). Strategické Public Relations a reputacny manaZment. Presov: Bookman. ISBN 978-80-
8165-636-1.. Citacie: 0

AAB - Mobilné komunikaéné platformy ako nastroj vyuzivany v procese elektronického obchodovania z pohladu
meniacich sa nakupnych preferencii novej generacie zakaznikov [print] / Bacik, Radovan [Autor, 20%] ; Fedorko,
Richard [Autor, 20%] ; Horvath, Jakub [Autor, 20%] ; Olearova, Maria [Autor, 20%)] ; Rigelsky, Martin [Autor, 20%]
1. vyd. - PreSov : Bookman, 2018. - 176 s. - ISBN 978-80-8165-318-6.. Citacie: 0

ADM - Identification of uncertainty factors in the consumer behaviour of the new generation of customers at the e-
commerce level / Horvath, Jakub [Autor, 25%] ; Gavurova, Beata [Autor, 25%] Bacik, Radovan [Autor, 25%] ;
Fedorko, Richard [Autor, 25%] In: Journal of tourism and services [elektronicky zdroj]. - ISSN 1804-5650. - Vol. 12,
no. 22 (2021), online, s. 168-183. (2020: Q1 — JCR). Citacie: 13

ADM - Gender differences in the case of work satisfaction and motivation / Stefko, Rébert [Autor, 20%)] ; Bacik,
Radovan [Autor, 20%] ; Fedorko, Richard [Autor, 20%] ; Gavurova, Beata [Autor, 20%] ; Horvath, Jakub [Autor,
10%] ; Marek, Propper [Autor, 10%] In: Polish journal of management studies [elektronicky zdroj]. - ISSN 2081-
7452. - Vol. 16, no. 1 (2017), online, s. 215-225. (2016: 0,86 - IF, Q3 - JCR, Q3 - SUR). Citacie: 28

V1.3. NajvyznamnejSie vystupy tvorivej ¢innosti za ostatnych Sest rokov / The most significant research/artistic/other outputs over the last six

years ©

1.

HORVATH, J. (2026). Strategické Public Relations a reputaény manaZment. Presov: Bookman. ISBN 978-80-
8165-636-1.. Citacie: 0

ADM - Identification of uncertainty factors in the consumer behaviour of the new generation of customers at the e-
commerce level / Horvath, Jakub [Autor, 25%] ; Gavurova, Beata [Autor, 25%] Bacik, Radovan [Autor, 25%] ;
Fedorko, Richard [Autor, 25%] In: Journal of tourism and services [elektronicky zdroj]. - ISSN 1804-5650. - Vol. 12,
no. 22 (2021), online, s. 168-183. (2020: Q1 — JCR). Citacie: 13

ACB - Manazment : zaklady manaZmentu [print][skriptum] / Tej, Juraj [Autor, PUPFMKM, 45%] ; Bertova, Daniela
[Autor, PUPFMKM, 12%)] ; Coculova, Jana [Autor, PUPFMKM, 12%)] ; Horvath, Jakub [Autor, PUPFMKM, 19%)] ;
Skerhékové, Veronika [Autor, PUPFMKM, 12%] ; Ali Taha, Viktéria [Recenzent, PUPFMKM)] ; Krasnodebski,
Andrzej [Recenzent]. - 1. vyd. - Pre$ov : Bookman, 2022. - 116 s. - [slo]. - [OV 080, 060]. - [SO 6213]. - ISBN 978-
80-8165-479-4. Citacie: 0

ACB - E-business a e-commerce. Inovativne trendy [print, elektronicky dokument] / Robert Stefko, Peter Starchor,
Radovan Bacik, Jakub Horvéth, Pavol Kita, Stefan Zak. - 1. vyd. - PreSov : Bookman, 2021. - 156 s. - ISBN 978-
80-8165-422-0. . Citacie: 0

ADM - Gender differences in the case of work satisfaction and motivation / Stefko, Rébert [Autor, 20%] ; Badik,
Radovan [Autor, 20%] ; Fedorko, Richard [Autor, 20%] ; Gavurova, Beata [Autor, 20%] ; Horvath, Jakub [Autor,
10%] ; Marek, Propper [Autor, 10%)] In: Polish journal of management studies [elektronicky zdroj]. - ISSN 2081-
7452. - Vol. 16, no. 1 (2017), online, s. 215-225. (2016: 0,86 - IF, Q3 - JCR, Q3 - SJR). Citacie: 28

VI.4. Najvyznamnejsie ohlasy na vystupy tvorivej ¢innosti / The most significant citations corresponding to the research/artistic/other outputs

1.

VI.5. Ugast na rieeni (vedeni) najvyznamnejsich vedeckych projektov alebo umeleckych projektov za poslednych $est rokov / Participation in

conducting (I

eading) the most important research projects or art projects over the last six years @

KEGA 033PU-4/2023 - Clen riesitelského kolektivu - Inovativne pristupy a digitalizécia vyukovych materialov v
oblasti trendov manazmentu ludskych zdrojov. Doba rieSenia: 2023 — 2025. / KEGA 033PU-4/2023 - Member of
the research team - Innovative approaches and digitization of teaching materials in the field of human resource
management trends. Project duration: 2023 — 2025.

VEGA 1/0609/19 - Clen riesitelského kolektivu - Viyskum problematiky rozvoja elektronickej a mobilnej komercie v
aspekte vplyvu modernych technolégii a mobilnych komunikacnych platforiem na nakupné spravanie a preferencie
spotrebitelov. Doba rieSenia: 2019 — 2021. / VEGA 1/0609/19 - Member of the research team - Research on the
development of electronic and mobile commerce in the aspect of the impact of modern technologies and mobile

communication platforms on consumer behaviour and consumer preferences. Project duration: 2019 — 2021.




GAMA 19/3 - Hlavny rieSitel - Skusenosti milenialov s online nakupovanim prostrednictvom smartfénov. Doba
3. rieSenia: 01/2019 - 06/2019. GAMA 19/3 - Chief researcher (Principal investigator) - The experience of millenials
with online shopping through smartphones. Project duration: 01/2019 - 06/2019.

VEGA 1/0694/20 - Clen riesitelského kolektivu - Vyskum v oblasti relacného marketingu - percepcia aspektov
elektronickej komercie a jej dopady na nakupné spravanie a preferencie spotrebitela. Doba rieSenia: 2020 — 2023.

4. / VEGA 1/0694/20 - Member of the research team - Relational marketing research - perception of e-commerce
aspects and its impact on purchasing behaviour and consumer preferences. Project duration: 2020 — 2023.
KEGA 034PU-4/2023 - Clen rieitelského kolektivu - Implementécia multimediéinych néstrojov asynchrénnej formy
5 vzdelavania vybranych aspektov digitalneho marketingu pre budicich manazérov. Doba rie$enia: 2023 — 2025. /

KEGA 034PU-4/2023 - Member of the research team - Implementation of multimedia tools of asynchronous form
of education of selected aspects of digital marketing for future managers. Project duration: 2023 — 2025.

VII. Prehl'ad aktivit v organizovani vysokoskolského vzdelavania a tvorivych

c¢innosti °/ Overview of organizational experience related to higher education
and research/artistic/other activities

VII.b Nazov institucie, grémia Vll.c Casové vymedzenia

Vil.a Aktivita, funkeia / Activity, position / Name of the institution, board pbsobenia / Duration

Fakulta manazmentu, ekonomiky a

Pordpreseda akademického senatu obchodu, PreSovska univerzita v 2017-2020
PreSove
Fakulta manazmentu, ekonomiky a

Zakladatel Klubu digitalneho marketingu obchodu, PreSovska univerzita v 2019 - sticasnost
PreSove

Clen Akademického senétu PreSovska univerzita v PreSove 2019 - 2020

. Fakulta manaZzmentu, ekonomiky a
Clen Akademického senatu obchodu, PreSovska univerzita v 2021 - sucasnost’
PreSove

VIII. Prehl'ad zahranicnych mobilit a p6sobenia so zameranim na vzdeldvanie a tvorivu

¢innost v Studijnom odbore / Overview of international mobilities and visits oriented on
education and research/artistic/ other activities in the given field of study

VIil.c Obdobie trvania

posobenia/pobytu (uviest VIII.d Mobilitnd schéma,pracovny

VIll.a Nazov institucie VIIl.b Sidlo institucie datum odkedy dokedy trval kontrakt, iné (popisat)/ Mobility
/ Name of the institution / Address of the institution Y dokecy scheme, employment contract, other

pobyt) / Duration (indicate d ib

the duration of stay) letssailee)

Yy

ISMA, Informacijas Sistemu . . . .
Menedzmenta Augstskola Riga, LotySsko 5.12.2022 - 9.12.2022 | Staff Mobility for Teaching
Polytechnic of Leiria Leiria, Portugalsko 12.5.2024 - 17.5.2024 | Staff Mobility for Teaching

IX. Iné relevantné skuto¢énosti / Other relevant facts

IX.a Ak je to podstatné, uvadzaju sa iné aktivity suvisiace s vysokoskolskym vzdelavanim alebo s tvorivou €innostou / If relevant, other activities
related to higher education or research/artictic/other activities are mentioned




Poznamky / explanatory notes

Vysoka skola spracuje a vo vnutornom systéme vedie informacie v rozsahu nie mensom ako VUPCH vsetkych uéitel'ov
Studijného programu.

VUPCH o0s6b zabezpecujtcich profilové predmety Studijného programu alebo 0sdb zodpovednych za rozvoj a zabezpecenie
kvality odboru habilitaéného konania a inauguraéného konania priklada k prislusnej ziadosti.

The institution processes, and in its internal system, administers the information about all teachers of a study programme to an
extent no less than the Research/art/teacher profile (RATP). The RATP of the persons responsible for profile courses of the

2 study programme, or the persons responsible for the development and quality assurance of the field of habilitation and
inaugural procedures is attached to the corresponding application.

3. Nepovinna polozka / Optional item.

4. Podra ¢l. 6 odsek 4 Standardov pre $tudijny program. / According to Art. 6 para. 4 of the Standards for the Study Programme.

5 Maximalne pét’ najvyznamnejsich vystupov, ak je VUPCH prilohou ziadosti. / Maximum of five most significant outputs, if
' the RATP form is attached to the application.

6 Maximalne pét’ najvyznamnejsich vystupov za ostatnych Sest’ rokov, ak je VUPCH prilohou Ziadosti. / Maximum of five most
' significant outputs over the last six years, if the RATP form is attached to the application.

7 Maximalne pét’ najvyznamnejsich ohlasov, ak je VUPCH prilohou ziadosti. / Maximum of five most significant citations, if

the RATP form is attached to the application.

Maximalne pat’ najvyznamnejsich projektov, ak je VUPCH prilohou Ziadosti. Okrem nazvu a stu¢nej charakteristiky projektu
sa uvadza druh Ucasti (v slovenskom aj anglickom jazyku), ak je mozné, hyperlink na projekt a jeho vystupy a ohlasy. /

8. Maximum of five most significant projects, if the RATP form is attached to the application. In addition to the name and brief
characteristics of the project, the type of participation is indicated (in Slovak and in English), if possible, a hyperlink to the
project and its outputs and citations are stated as well.

Napr. akademické funkcie, ¢lenstva v redakénych radach a vo vedeckych, odbornych a profesijnych spolo¢nostiach. / E.g.
academic positions, memberships in editorial boards and in scientific and professional societies.

10. Maximalne 1800 znakov, ak je VUPCH prilohou ziadosti. /Maximum of 1800 characters, if the RATP form is attached to the




